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A list of prescribed textbooks for your qualification has been provided to assist you. Module fees do not include the cost of prescribed textbooks, which will be for your own account unless
otherwise indicated. Please visit your course environment before purchasing any textbooks as some textbook will be accessible from the library on Scholartext.

The prescribed textbook list for academic years will be available from mid-November of the previous year.

For important textbook information please click here

Please note:

If a book is listed as an ebook with no fee it means that the book is accessible online from the Library at Scholartext. If you do proceed to order the book from Van Schaik, please be aware that it
may take several weeks to arrive. In such cases you will not receive extensions for assignments.

Course/Module

Applied Financial Accounting

Business Ethics

Entrepreneurship

Financial Management 1

Financial Management 2

Principles of Human Resource Management
Integrated Business Strategy

Management and Leadership

Operations Management

Marketing Management Practice

Code
AFACO02-6

BUSEO02-6

ENPS02-7

FINMO2-6

FINMO2-7

HRMAO1-6

IBST02-6

MLEDO02-6

OMANO2-6

PMARO1-6

Higher Diploma in Banking (New)

Prescribed Book(s)
Applied Accounting
Juan-Pierre Bruwer and Tracey Beck

Business Ethics
D. Rossouw and L. Van Vuuren

Entrepreneurship& New Venture Management

Van Aardt, |. & Bezuidenhout, S.

Corporate Finance: A South African Perspective
Alsemgeest, L., du Toit, E., Ngwenya, S. and Thomas, K.

Financial Management

Correia, C., Flynn, D., Uliana, E., Wormald, M., and Dillon, J.
Human Resource Management in South Africa

S. Warnich, Carrell.M, Elbert.N, Hatfield. RD.

Strategic Management: Principles and Practice

Witcher, B.J. and Chau, V.S.
Leadership in the African Context

Van Zyl, E. (ed.) Lues, L., Ngunjiri, F., Dalglish, C., du Plessis,
M., Pietersen, E. Kablan, P., Pillay, D. & Harunavamwe, M.

Operations Management. Global and Southern African

Perspectives
Slack, N., Alistair Brandon-Jones,

Introduction to Marketing — a Southern African perspective.

Nicole Cunningham

Publisher

Oxford University Press
Oxford University Press
Oxford University Press: South
Africa

Oxford

Juta

Cengage

CEGAGE Learning

Juta

Pearson

Van Schaik Publishers

Edition
1

10

ISBN
9780190423919

9780190721466

9780190722494

9780190751906

9781485129578

9781473779419

9781408063958

9781485132325

9781292408248

9780627039102

Cape Town, Observatory


http://www.milpark.ac.za/documents/10181/12314/Textbook+Guide_2018.pdf/55670773-2f08-42c7-addf-233df4ef943a

Principles of Macroeconomics POMEO02-6 Understanding Macroeconomics

van Schaik 2018 9780627036330
Mohr, P
Project Management PROMO02-6 Project Management in Perspective Oxford University Press Southern 2 9780195998139
T. Oosthuizen, R. Venter Africa

Cape Town, Observatory



